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HOW TO CREATE A BOOK STORE IN 3 SIMPLE STEPS
Before we dive in, let me say there are plenty of other ways to go about creating a store like this one. You can
spend a lot more money or a great deal less, and for every tool I mention there’s another two dozen that exist.
But this is how we created The I Unlove You Store, and how I envision it’ll grow for the foreseeable future.

Let’s begin, shall we…

STEP 1: CREATE PRODUCTS IN GUMROAD

It all began with creating the actual products ( initially during the Pre-Sell Campaign this included: The Signed
Paperback, Best Friend Bundle, Book Club Bundle, Launch T-Shirt, and Letters of Aus & B Shoebox). I decided to
use Gumroad because it’s the tool the majority of people I admire use.

I’m glad I did, too, because although it’s powerful and provides plenty of scope to grow and evolve, it remains
easy to setup and use. As you can imagine, this was a biggie for me because there’s only so much time in the
day, and I didn’t have any of it spare to take a course on how to use another new piece of software.

Setting up a new account is easy , taking barely 30 seconds. I spent a few minutes filling in my details and
personalising my profile, but because I wanted to host the store on my own site (see Step 2), I dived straight into
creating my first product.

You have a choice to sell either a Digital Product (ebook, course, email series…) or a Physical Product (book, t-
shirt…), meaning you can sell just about anything through Gumroad. Although we will sell a few digital products in
the future, everything initially centred around Physical Products.

You’re then directed to another step:

You can either start selling your product straight away ( Product) or begin a pre-order campaign (Pre-Order) that
allows you to pre-sell things before you choose tho launch. This is what we did because we wanted to gauge how
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many people wanted the paperback, each bundle, t-shirt, and what not…

Not only did this make ordering the right amounts easier, but helped raise funds to fulfil the initial launch costs
 (like printing and postage). The fact you can Pre-Sell products using Gumroad blew me away, and gives us the
freedom to pre-sell and crowdfund products without using a site like Kickstarter.

I love this kind of freedom 

The next step involves creating your actual product description, uploading a photo, and deciding the price.

The real gamechanger in all this is how you can use a Pay What You Want format, which I decided to do for pre-
ordering the signed paperback. Again, this expands the experience because it places control in your hands,
allowing you to choose what you want to pay. The fact this is available only to those who are part of the journey
before it truly begins… I don’t know, I feel like it makes everything all the more special.



After you’ve chosen the price and title and cover image, you simply need to write a short bio that explains what the
product is all about. This is the only part that frustrated me a little because there isn’t much room to customise
this section (font, size, colour, etc…). As a bit of neat-freak, I found this product page getting messy rather quickly.
Still, not a huge gripe by any means.

But it did frustrate my neat-freak-side of the brain 

Oh, and this is where you upload any files too ( like an ebook or video). You can still use this for Physical Products
as well, so I decided to upload a separate thank you video (nothing special. just short and sweet) for each
product. Again, this is about the experience, so it’s the little aspects that matter.



The final piece of the puzzle is to fine tune the Options Area: including postage costs, Offers, and other variants
like size, colour, etc… ideal for t-shirts. Another feature I love is how you can limit the number of sales for a
product. This means you can create limited edition items without having to keep your own spreadsheet and
manually track everything.

This is a biggie for me because I love limited edition stuff and minimising how much of a single product exists.
Again, it forms part of the experience in my opinion, and the fact Gumroad makes all this super easy to do took a
lot of pressure off my shoulders.

And this’s basically it. Of course, there was a lot of work that went before this stage: number crunching the
postage costs, sourcing where to print the books and t-shirts, what I would need to sell in order to break even…
But in terms of creating the actual products, this is the process I took.

And it took no time at all. Seriously, creating each product takes less than 5 minutes and I cannot wait to expand
the store and watch it evolve as time goes by.



Oh, and I suppose I should mention the analytics in Gumroad too, which, although basic, does everything it needs
to. Easy on the eye, and helps you see what’s working.



STEP 2: DESIGN YOUR STORE USING DIVI

Although you can’t create a sophisticated store in Gumroad ( like you can with Selz and Shopify ), you can share a
simple storefront that houses your products. However, I decided to host things on my own site because: 1)
Freedom is ace and allows you to do what you like. 2) I’m a Divi user, which means creating simple, attractive,
and immersive websites is a breeze.

Seriously, my life before Divi isn’t worth remembering . It’s been an absolute superstar when it comes to
building new pages for this site, and because I wished to keep The I Unlove You store simple, it literally took me

one hour to create 

The store may look a tad different now, as these screenshots were taken during the pre-sell campaign. But I
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wished to keep things simple:

1. Clean and minimal

2. Video explaining what the store is all about

3. Small amount of text that further explains this

4. A countdown to the end of the pre-sell campaign

5. Each product showcased in all its glory

That’s it. Super easy. And because Divi allows you to drag and drop each element, it makes building a page like
this a breeze. Seriously, people think I have skills when it comes to websites, but I don’t. I just have a superb tool
that makes life easy.

Maybe the above screenshot looks a little complex, but I assure you it isn’t. Everything is drag and drop, and
allows you to split things up into sections. I don’t do a sliver of code. I’m a visual person when it comes to stuff like
this, so using Divi truly is a lifesaver.

Like I say, it took me an hour to build The I Unlove You Store 

Anyways, the most important part of this was making sure my website and Gumroad connected with one another.
There are a couple of ways you can embed a Gumroad Product into your site, and I chose to do so with a simple
Gumroad Button. As such, all I had to do was create a few modules that would showcase the Product Title,
Image, and then some room for the Gumroad Embed Code:
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In the above image:

The Text Module represents the Product Name

The Image Module represents a picture of the product

The Code Module is where I placed the code that Gumroad creates (this is created automatically within
your Gumroad account)

And the end result looks like this.

Pretty cool, huh? Super easy and super crisp, and when someone clicks one of those buttons a beautiful pop-up
opens on your screen:



You can paste these codes anywhere, too, so these buttons easily fit within blog posts, other pages on the
website, or even elsewhere on the web. It really is the easiest way to get a store up-and-running, and to maintain
the freedom that your own website offers.

Although there is one final step that’s advised, which is to make sure your website is secure.

Because you’ll be taking payment from within your own site, it’s worth ensuring your domain name is protected
(instead of beginning with http:// it begins with https:// ). This Article helped me understand this process, so rather
than regurgitate it, I’ll direct you to those in the know. It does cost a little money, but in the long-term I think it’s
certainly worth it.

STEP 3: CREATE & MANAGE THE READER EXPERIENCE USING CONVERTKIT

Okay, so having your products live and looking lovely ( thank you Gumroad) and building a store that offers
freedom and the room to grow (thank you, Divi) is all well and good, but it’s the easiest part of the whole process.

I’d say the most important thing (especially when considering the experience) is the sales/marketing funnel built
around these products (and built around everything each user/reader/audience member goes through). But I hate
the term marketing/sales tunnel, so let’s not use that again.

Instead let’s focus on the word experience, because all a funnel is, is the experience someone goes through
with you (the emails you send, the messages you share, and so on…)

For a long time I used GetResponse to send my emails and build these experiences, and linked it to Leadpages,
which made creating landing pages and sign up forms a far easier proposition. But I knew this process had
limitations, so I began to consider other solutions, which brought me to ConvertKit.

At the time of writing this post, I’m still getting to grips with ConvertKit and figuring out how it all works, but to say
I’m impressed and excited about the possibilities doesn’t do it justice. Like Gumroad and Divi before it, this tool
remains user friendly, attractive, simple, and clean throughout.

It has the room to grow and become complex by nature, but only if you wish to dive so deep. If you want to keep
it simple – like I always prefer to do  – it lets you. So… what exactly does ConvertKit actually do… ?
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ConvertKit is a combination of Getreponse and Leadapges. You’re able to create attractive forms and landing
pages (like Leadpages) and then take those who sign up on a wonderful email experience ( like Getreponse). But
the feature I loved the most, and what ultimately sealed the deal for me, is how ConvertKit and Gumroad speak to
one another, so when you buy something via Gumraod you’re automatically placed in a specific Course (an
automated series of emails) and given a particular tag (that makes it easier for me to segment and stay
organised).

This is done in the intuitive and easy to use Automation Rules Section:
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Okay, so let me explain it like this… You head to The I Unlove You Store and buy a Best Friend Bundle.

You pay for everything like you would buying anything online, and once you complete your order, ConverKit
automatically:

Gives you an ‘Unlove You Paperback Customer ‘ Tag

This places you in the ‘I Unlove You Customer Service ‘ Course (more on this next)

Once you complete this course, you’re placed into the larger I Unlove You Download Experience (again,
more on this soon)

This is all automatic, so once I set everything up and test it, it works and continues to do so each time an order is
made.

This is huge, and in the past cost a lot of money. I’m not saying ConverKit is perfect and doesn’t have room to
grow (it does), but the power it places in my hands… HUGE!!

So, what are these courses I keep mentioning…
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Courses are an automated email sequence you go through, or as I like to call them, EXPERIENCES

Once you buy something from The I Unlove You Store, you get placed in the customer service course, which
keeps track of your order, makes sure you receive it, and keeps the communication channel between you and me
open. It looks a little like this:

This is a short experience, and once the third email is sent, a new action is kicked into gear, placing you into the
longer and more in-depth Customer Experience Course.
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This is a much longer experience, with around 12 emails sent over a 50 day period. Overall, this is easy to set up,
change, tweak, add-to and remove, and ensure you constantly create the best experience possible. As you can
hopefully see from the screenshots, it’s like creating any other email. Seriously, as far as easy-to-use comes in
this day and age, this is as simple as it gets.

Now all this is well and good, but what’s the point?  Why create courses and experiences like this after
someone buys the book or downloads it or leaves a tip . . . ?

Because this is about the grander experience, remember.  The whole point is to whisk you down a memorable
journey and involve you in the entire writing & publishing journey. Some of these emails encourage you to buy
something else (like a different bundle or one of the limited edition packages), but most of them focus on the
behind the scene insights that this I Unlove You Experience hinges on.

One email focusses on The Book Cover – how we made it, why we designed it so, and the overall
important role it plays

Another shares the reasons why you cannot buy a single book in the I Unlove You Store

One emails surrounds the Forever Free Concept and what it all means (and why you should care)

A few of them encourage you to leave reviews and share your thoughts in The Merry Misfit Facebook
Group

And as time goes on, and we release new products in the I Unlove You Store, and I write new posts that delve
into the writing & publishing process, we can add to this course. We can replace outdated messages with fresh
ones. We can analyse them, and I can listen to what you have to say, so if an email isn’t working, we can change
it.

Tweak it. Alter it. Evolve this entire experience so it offers awesome folk like you greater value.
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I could go much deeper into this process, but let’s leave a complete ConvertKit Step-by-Step for another post,
shall we. The point is, this is one powerful tool that helps transform the I Unlove You Store into a much grander
and more meaningful experience. It means when you buy something, you’re not forgotten about. It means we
communicate with one another, and I’m able to share the full ins and outs of this writing & publishing journey.

Maybe the thought of automated sequences annoy you, but they shouldn’t. In the hands of evil, they’re awful little
things. They’re spam. They’re annoying. But in the hands of someone who cares and has a bigger picture in mind
(which I like to think I do ), they’re wonderful because it means I’m able to structure an experience for you to go
down, and when you wish to reply and say hello, we can begin a proper one-on-one conversation with each other.

Whereas if I relied on post-it notes and to-so lists… hmmmm, I sense chaos would unravel.

.

In a nutshell, this is how we built and continue to manage The I Unlove You Store. Through Gumraod, Divi, and
ConverKit, we’re able to transform a static store into an interactive experience that will continue to evolve and
grow.

Is this easy to build? Not exactly easy, but 100% worthwhile.

Is it free? Nope, it does take a little investment, and more important, time.

I spent a number of hours fine tuning this I Unlove You Store and the experience that follows it, and I continue to
tweak and improve it today. But compared to some of the software and process you can use… I feel like I’ve

found a truly fantastic 3-step workflow 

Woooo, what a rush. There you go, a rather long and detailed post about The I Unlove You Store, how we

created it, what we have planned moving forward, and most important of all, the why and the who 

We have some serious plans for this store in the future, and like I keep saying it’s determined by those of you who
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decide to be part of this… this experience… this epic adventure. We continue to create magic in The Merry
Misfit Facebook Group where we share ideas and figure out which products have a place and which ones don’t.

I don’t decide the designs. I don’t decide the price. We do. I have a role to play, but so do you.

This is what makes the I Unlove You Store so important and different to all the other stores you come across. It’s
collaborative by nature, and involving and inviting through purpose. It forms a huge part of the experience we
share, and the journey you take with me and the book.

If you’ve read this far, you hopefully appreciate why we’re doing this, what lies ahead, and how we crafted this
special little place. If you’re not already part of the conversation, I invite you to Join The Merry Misfit Facebook
Group and help us transform this store into the best it can be. I can’t do this on my own. I need folk like you. I
need help from awesome peeps like your fine self.

Will you help? Will you be part of this? Will you make the most out of this experience we share together?

And if you’ve yet to download your own FREE copy of I Unlove You, what are you waiting for? Grab It Right
Now!!

If you have any questions or a few thoughts you’d like to share, reach out to me on FACEBOOK or TWITTER (or
you could email me, if you prefer). This isn’t my book and this isn’t my journey… it’s ours!! Let’s make sure we

make the most out of it, okay… 

HAVE YOU GRABBED YOUR FREE COPY OF I UNLOVE YOU YET?

http://tdog.co/fb-misfits
http://tdog.co/unstore
http://tdog.co/fb-misfits
http://tdog.co/fb-misfits
http://tdog.co/iunloveyou
http://tdog.co/fb-turndog
http://tdog.co/tweet-turndog

	HOW TO CREATE A BOOK STORE IN 3 SIMPLE STEPS
	STEP 1: CREATE PRODUCTS IN GUMROAD
	STEP 2: DESIGN YOUR STORE USING DIVI
	STEP 3: CREATE & MANAGE THE READER EXPERIENCE USING CONVERTKIT
	HAVE YOU GRABBED YOUR FREE COPY OF I UNLOVE YOU YET?


